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Sex	 	 	Male	 41%	 109	Female	 60%	 160	
Ethnicity	 	 	Caucasian	 76%	 204	African	American	 9%	 25	Hispanic	 3%	 7	Asian	 5%	 12	Other		 6%	 16	
Marital	Status	 	 	Single	 45%	 120	Married	or	domestic	partnership	 55%	 147	
Highest	Level	of	Education	Completed	 	 	Some	high	school,	no	diploma	 2%	 4	High	school	graduate	or	equivalent	 20%	 55	Associate's	Degree	 5%	 13	Bachelor's	Degree	 29%	 78	Graduate	Degree	 43%	 115	






Affiliation	to	Carolina	Athletics	 	 	Current	student		 22%	 59	Alumnus		 16%	 44	Rams	Club	member	 1%	 2	Faculty	 9%	 23	Staff	 5%	 13	Current	or	former	student-athlete		 3%	 7	No	affiliation	 34%	 92	Multiple	affiliations	 9%	 23	Strongly	Agree	 28%	 76	No	Impact	 4%	 11	Little-Positive	 15%	 40	Moderately	Positive	 37%	 101	Largely	Positive	 34%	 91	
Athletics	is	a	Valuable	Component	of	Higher	Education	 	 	Strongly	Disagree	 5%	 12	Moderately	Disagree	 6%	 16	Slightly	Disagree	 9%	 24	Neither	Agree	or	Disagree	 10%	 28	Slightly	Agree	 19%	 50	Moderately	Agree	 15%	 40	Strongly	Agree	 28%	 76	
Overall	N=269	 		 		
	






Table	6	Summary	Statistics	for	Scale	of	Psychic	Income	Questions		 Mean	 n	 Std.	Dev.	 Min	 Max	 α	
Community	pride	resulting	from	increased	visibility	 5.76	 264	 1.26	 1	 7	 0.844	Our	community	receives	enhanced	media	visibility	due	to	Carolina	Athletics.	 5.99	 261	 1.31	 1	 7	 	Our	city	is	a	nationally	known	city	due	to	Carolina	Athletics.	 5.9	 264	 1.48	 1	 7	 	Television	stations	showcase	our	community	due	to	Carolina	Athletics.	 5.46	 255	 1.47	 1	 7	 	
Civic	pride	from	being	a	major	college	athletics	host	city	 5.35	 260	 1.31	 1	 7	 0.822	Our	community	has	a	positive	image	as	a	college	athletics	host	city.	 5.4	 255	 1.53	 1	 7	 	Our	community	receives	positive	recognition	because	of	Carolina	Athletics.	 5.19	 255	 1.51	 1	 7	 	Carolina	Athletics	provides	opportunities	to	show	our	community	off.	 5.54	 258	 1.42	 1	 7	 	
Pride	in	efforts	to	resuscitate	deteriorated	areas	 4.95	 249	 1.42	 1	 7	 0.907	Carolina	Athletics	helps	with	campus	regeneration	and	beautification	efforts.	 5.08	 245	 1.52	 1	 7	 	Carolina	Athletics	has	helped	improve	the	quality	of	community	public	services	and	facilities.	 4.87	 245	 1.59	 1	 7	 	Carolina	Athletics	provides	opportunities	to	revive	the	community.	 4.92	 248	 1.56	 1	 7	 	
Enhances	collective	self-esteem	 5.01	 256	 1.5	 1	 7	 0.932	Carolina	Athletics	enhances	community	confidence.	 5.14	 253	 1.56	 1	 7	 	Carolina	Athletics	enhances	self-respect	for	the	community.	 4.95	 253	 1.58	 1	 7	 	Carolina	Athletics	enhances	our	community	sense	of	well-being.	 4.97	 253	 1.65	 1	 7	 	
Tangible	focus	for	social	bonding	 5.47	 258	 1.46	 1	 7	 0.901	Carolina	Athletics	creates	social	interactions	within	my	community.	 5.63	 257	 1.56	 1	 7	 	Carolina	Athletics	creates	a	sense	of	belonging	within	my	community.	 5.28	 253	 1.65	 1	 7	 	Carolina	Athletics	creates	socializing	opportunities	within	my	community.	 5.58	 253	 1.48	 1	 7	 	
Excitement	from	athletic	events	and	visitors	 5.23	 257	 1.45	 1	 7	 0.834	I	enjoy	interacting	with	visitors	in	town	for	Carolina	Athletics	events.	 4.65	 251	 1.88	 1	 7	 	Carolina	Athletics	brings	excitement	to	our	community.	 5.88	 256	 1.42	 1	 7	 	Carolina	Athletics	provides	new	activities	to	our	community.	 5.17	 248	 1.6	 1	 7	 	
Emotional	involvement	 4.3	 256	 1.99	 1	 7	 0.884	Being	emotionally	involved	in	a	collegiate	athletics	department	is	very	important	to	me.	 4.04	 253	 2.17	 1	 7	 	
	33	
I	enjoy	watching	more	college	athletics	games	and	events	because	of	Carolina	Athletics.	 4.64	 254	 2.15	 1	 7	 	I	am	interested	in	college	athletics	because	of	Carolina	Athletics.	 4.23	 255	 2.29	 1	 7	 	
*Scale	ranged	from	1=Strongly	disagree	to	7=strongly	agree	 		 		 		 		








		 N	 Mean	 SD	 F	 p	
Sex	 266	 5.12	 1.25	 1.192	 0.276	Male	 106	 5.01	 1.27	 	 	Female	 160	 5.19	 1.23	 	 	
Ethnicity	 263	 5.13	 1.25	 0.472	 0.797	Caucasian	 202	 5.11	 1.28	 	 	African	American	 25	 5.39	 1.23	 	 	Hispanic	 7	 5.23	 0.69	 	 	Asian	 12	 5.12	 1.03	 	 	Other		 16	 4.86	 1.36	 	 	
Marital	Status	 266	 5.12	 1.25	 7.83	 0.006	Single	 120	 5.35	 1.11	 	 	Married	or	domestic	partnership	 146	 4.93	 1.32	 	 	
Highest	Level	of	Education	Completed	 264	 5.14	 1.23	 5.16	 0.001	Some	high	school,	no	diploma	 4	 5.18	 0.23	 	 	High	school	graduate	or	equivalent		 55	 5.56	 1.03	 	 	Associate's	Degree	 13	 5.08	 0.844	 	 	Bachelor's	Degree	 78	 5.39	 1.08	 	 	Graduate	Degree	 114	 4.78	 1.37	 	 	
Age	of	Children	 257	 5.12	 1.25	 1.94	 0.124	No	children	 109	 5.27	 1.14	 	 	Children	in	the	house	(18	and	under)	 74	 5.08	 1.35	 	 	Children	out	of	the	house	(19	and	older)	 62	 5.04	 1.27	 	 	Children	both	in	and	out	of	the	house	 12	 4.41	 1.29	 	 	







Table	8	Correlation	of	Psychic	Income	Received	&	Demographics	(continuous)		 β	 t	 p	Age	 -0.207	 -2.573	 0.011	Income	 0.09	 1.393	 0.165	Fan	Identity	 0.359	 6.094	 0.000	Perception	of	Economic	Impact	 0.445	 7.726	 0.000	Total	Time	Lived	in	CH	 0.021	 0.285	 0.776	
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